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This year marks the 70th anniver-
sary of the Marshall Plan, an 

initiative which set a precedent for 
the deep political, economic and 
cultural ties that Germany and the 
U.S. have shared for the past decades. 
Proudly promoting and fostering this 
transatlantic relationship, the German 
American Chambers of Commerce 
facilitate economic and commercial 
links between the U.S. and Germany. 
With offices in seven U.S. cities, a 
staff of over 100 dedicated employees 
and a network of about 2,500 member 
companies, we have extensive reach 
across the United States. German 
affiliates are the third largest foreign 
employer in the U.S., supporting more 
than 670,000 jobs and playing a key 
role in strengthening the American 
industrial base. Despite recent 
uncertainties on the future framework 
for the transatlantic relationship at 
the federal level, German-American 
ties and cooperation at state and local 
levels are as strong as ever.

We just marked our 4th German-
American Business Forum in June  
in Düsseldorf, Germany with close  
to 250 attendees: Another testament  
to the strength of German-American 
business ties. 
 
In addition to the high volume of 
economic activity between the U.S. 
and Germany, we are excited and 
encouraged by recent progress on 
promoting the German dual-voca-
tional training approach in the U.S. 
Combining on-the-job training with 
classroom education, dual-training 
provides students as early as 
high-school with the theoretical and 
practical skillsets necessary to obtain 
top-quality and high-paying manu-
facturing jobs. The GACCs facilitate 
apprenticeship training for small to 
mid-sized firms by offering hands-on 
advice, supporting developing 
curricula, coordinating with commu-

nity colleges and marketing available 
programs. On the inter-state level, 
we have seen very promising signs of 
interest and cooperation from 
decision makers across different 
regions. The GACCs also view the 
dual-training workforce initiative as 
an effective tool in shrinking the 
skills gap in the U.S. labor market. 
 
Dual training and workforce develop-
ment also featured prominently 
during several recent visits of 
Chancellor Merkel and numerous 
German ministers to the U.S. These 
visits underscore the commitment of 
the German government to maintain 
close transatlantic ties. The German 
American Chambers of Commerce 
remain committed to furthering 
U.S.-German ties and values, building 
bridges and working with the German 
and U.S. administrations to foster a 
strong transatlantic economy.

Stefanie Jehlitschka
President & CEO
German American Chamber of 
Commerce of the Southern U.S.
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Storytelling is fundamental to the 
human experience. The need to 

explain, and in turn, to be understood, 
is a universal one. While our means of 
storytelling have evolved tremendous-
ly with the modern surge in technol-
ogy, one truth remains: people 
connect through stories. They draw 
patterns, recognizing themselves in 
others, likening similar experiences 
and learning from them. The ultimate 
power of a story is in conveying a 
message that resonates.

This enduring truth faces twenty-
first century obstacles. The  
digitalization of the world has 
created a global culture of acceler-
ated communication paired with 
notoriously limited attention  
spans. Constant connectivity  
means we’re confronted with  
mass amounts of information at  
all times. How does one express  
a message comprehensibly and 
quickly, so as to captivate a 
consumer’s attention?

The answer is simple, or rather, 
‘simpleshow’.

Founded in Germany in the spring 
of 2008, simpleshow expanded into 
the U.S. market in 2014, with one 
purpose: clearly communicating any 
topic in four minutes or less. Clients 
are the subject matter experts.  
The simpleshow team members are 
the explanation experts, creating 
short videos that break down 
information into small learning 

C O V E R  S T O R Y

The Sweeping Advantages 
of Simple(show) Storytelling
By Natalia Macias, simpleshow
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units, with effective visuals that  
aid in comprehension. Now, more 
than 150 simpleshow employees 
worldwide produce simpleshow 
videos on every topic imaginable  
for a broad list of happy customers, 
including Fortune 500 companies 
like Microsoft, eBay, McDonalds, 
BMW, Bayer, HP and Audi. 

What is the common thread? 
simpleshows tell stories. They 
introduce a problem, immerse the 
viewer in an interesting and easy-to-
digest explanation and wrap up with 
a resolution. This familiar story arc 
helps emphasize the core message, 
trimming the fat to simplify big 
ideas. simpleshow’s cutout animation 
technique, or “papermation,” brings 
learning to life with visuals that 
trigger real-world connections. 
Throughout the years, simpleshow’s 
product line has grown and diversi-
fied, but the formula for explanation 
excellence remains the same: keep 
things as complex as necessary, but 
as simple as possible. 

Science has backed simpleshow’s 
methodology. In partnering with 
universities to conduct research and 
build the simpleshow academy, 
which trains employees in the art of 
simple explanation, the results are 
evident. Brief explanatory videos can 
be quickly absorbed and provide a 
less stressful decoding process than 
reading text. Easy-to-digest simple-

shows are effective because viewers 
are able to model behaviors after 
those seen in the videos. When faced 
with similar scenarios in the work-
place, they can access those visual 
tips and copy those behaviors. The 
result: proven learning outcomes.

Not only do simpleshows carry 
intrinsic educational value, they are 
memorable and fun to watch. Video 
continues to surpass all other 
mediums in engaging an audience. 

C O V E R  S T O R Y

The digitalization  
of the world has  
created a global  
culture of accelerated  
communication paired 
with notoriously limited  
attention spans.  
Constant connectivity 
means we’re confronted 
with mass amounts of 
information at all times.

A team of innovative international talent is key to simpleshow’s success.
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Traditional training formats, like 
PowerPoint presentations, docu-
ments, even in-person lectures, rarely 
make the same sort of impact. 
According to Forrester Research, 75% 
of pollsters were more likely to watch 
a video than read documents, emails 
or articles. In this way, the simple-
show format minimizes distraction 
and maximizes learning potential. 

Utilizing video for business training 
and communications is not a new 
concept. Onboarding, market and 
policy changes, product launches and 
upgrades, all necessitate employee 
education. In fact, simpleshows are 
an unparalleled platform for deliver-
ing easily accessible, company-wide 
information in a short timeframe. 
They are multisensory, and can 
accommodate a variety of learning 
styles – visual, aural, even kines-
thetic with simpleshow interactive. 
Employees can refer to these 

simpleshows to brush up on material 
or review areas they didn’t grasp 
entirely. The financial benefits of 
using video for training purposes are 
also notable, significantly reducing 
costs for materials and travel. 

Video is also a prime tool for 
marketing, which thrives on telling 
stories and changing attitudes. 
Higher customer retention, better 
click-through rates, decreased 
bounce rates and increased time on 
page are direct results of video 
marketing. Whether contextualizing 
a brand, promoting a cause or 
culture of thought or communicating 
the features of an exciting new 
product, videos excel at educating 
the consumer and building aware-
ness. The most compelling marketing 
campaigns align those brands, 
causes, and products to some facet of 
the human experience, prompting 
consumers to access emotions and 

memories, establishing relatability 
and ultimately, trust. Sales also 
benefit from this facet of video 
because it substantiates claims about 
product quality or efficacy that 
otherwise go unproven. The proof is 
in the video, and this single point 
makes all the difference between 
closing a sale or losing it. 

These are just a handful of the areas 
in which the innovative simpleshow 
product line has seen worldwide 
success. While their headquarters are 
in Luxembourg, simpleshow has 
offices in Berlin, Stuttgart, London, 
Singapore, Hong Kong, Tokyo, 
Zurich and a U.S. office in Miami 
with dedicated sales reps nationwide. 
Over the course of nine years, 
simpleshow has gone from being a 
trailblazer in the medium to the 
global market leader in explainer 
video production. The continued 
popularity of video and the demand 
for good quality content means that 
the need for well-constructed, 
empathetic storytelling lives on. It 
also means that simpleshow’s growth 
potential is limitless. 

Providing explainer content that 
transfers knowledge and drives 
success: this is the simpleshow story. 
Let simpleshow tell yours!

C O V E R  S T O R Y

Contact Information:
simpleshow USA Corp
4040 NE 2nd Ave 
Suite 312 
Miami, FL 33137

(305) 409- 7451

>> www.simpleshow.com

>> paul.meyer@simpleshow.com

simpleshows tell stories. They introduce a problem, 
immerse the viewer in an interesting and easy-to-digest 

explanation and wrap up with a resolution.

simpleshow employees during a creative brainstorming session
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E C O N O M I S T ’ S  C O R N E R

The Great Recession officially 
ended almost eight years ago, in 

mid-2009. This makes the current 
economic recovery period already the 
third-longest on record, going back 
to 1854. During this time, the jobless 
rate declined from 10% in October 
2009 to a 16-year low of 4.3% in 
May, which is thus already even 
below the cyclical trough reached 
during the height of the housing 
bubble in late 2006. And while  
the expansion undoubtedly is  
well-advanced, there are currently 
few signs that point to an imminent 
downturn. As a result, we think that 
the jobless rate has further room to 
fall. The question is ‘how low’? 

Forecasting the unemployment rate 
essentially entails two steps: First, 
predicting the development of the 
labor force (which in turn is the 
product of population and the 
participation rate), and second, 
predicting employment gains. To 
make life easy for myself, I am using 
the labor force projections published 
regularly by the Bureau of Labor Sta-
tistics. The important aspect here is 
that labor force growth continues to 
slow, as the population ages and 
more and more baby boomers enter 
retirement. According to the BLS, no 
less than 80% of the population 
growth over the next decade will 
occur in the 65+ age bracket. 

A slower increase in the number of 
people willing or able to work means, 
in turn, that the number of additional 
jobs needed to keep the unemploy-
ment rate constant is lower as well. 
Or, to put it differently: The same 
employment increase today puts more 
downward pressure on the unemploy-
ment rate than it did 10 or 20 years 
ago. With that in mind, let’s get back 
to my forecast:

A reasonable baseline is for monthly 
employment gains to slow from 
currently 170,000 to 100,000 by the 
end of 2019. Under this scenario, the 
jobless rate would hit the 2000 low of 
3.9% at the end of this year, and mark 
a new five-decade low in early 2018! 
By the end of 2018, the unemploy-
ment rate will be down all the way to 
3.4%, which is the 48-year low from 
the late 60s. The odds that it gets 
there are, in my view, better than 
ever! By the end of 2019, the 3%-
mark would be reached, something 
that has not happened since 1953.

Such an astonishingly low jobless rate 
has obvious consequences for the 
monetary policy outlook, as it affects 
both sides of the dual mandate: full 
employment and price stability. 
Admittedly, more and more questions 
have been raised in recent months as 
to whether we can still rely on the 
so-called Phillips Curve, but I think 

that this negative correlation between 
labor market slack and inflation must 
always exist. We are already seeing 
that companies are finding it increas-
ingly difficult to fill job openings 
which, by the way, just marked an 
all-time high, with qualified appli-
cants. As this chase for talent 
intensifies, labor costs and thus 
inflation will go up. If that view is 
correct, the combination of a lower 
jobless rate and higher inflation 
means that the Federal Reserve will 
not only continue to normalize its 
policy stance, but will do this at a 
much faster pace than is currently 
priced in by financial markets – and 
possibly faster than the Fed itself 
currently predicts.

Dr. Harm Bandholz, CFA
Chief U.S. Economist 
UniCredit Research

>> harm.bandholz@unicredit.eu 
>> www.unicreditgroup.eu

Are you ready for a 3% 
Unemployment Rate?
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S P O T L I G H T S

The German-American Chambers 
of Commerce (AHK), in coopera-

tion with the Industrie – und 
Handelskammer (IHK) Dusseldorf, 
kicked off the 4th German-American 
Business Forum, at the Industrie-
Club in Düsseldorf on June 22nd 
with a robust program that provided 
candid and useful insights on current 
U.S.-German economic and business 
relations. 

"We are delighted that this year 
Düsseldorf is the location of this 
important event," said IHK Düssel-

dorf President Andreas Schmitz in 
greeting the more than 250 guests 
comprised of business leaders and 
other representatives of the German 
American business community. 
"What an appropriate time it is to 
focus on economic relations with the 
U.S. and what can be done to assure 
continued economic stability and 
free market access,” he added.

Mr. Schmitz was joined in delivering 
the opening remarks by Caroll H. 
Neubauer, Chairman of the German 
American Chambers of Commerce, 

By James Freeman, GACC NY

There is no doubt that 
American and German 

companies are 
committed to promoting 

economic success  
in their countries.

Transatlantic Relations 4.0 
Headlines German-American 

Business Forum (DAWT)

Caroll H. Neubauer, Chairman of the German American Chambers of Commerce, delivers opening remarks.
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S P O T L I G H T S

who remarked that despite signals of 
possible change and uncertainties in 
trade relations, there is no doubt that 
American and German companies are 
committed to promoting economic 
success in their countries.

In addition to vigorous discussions 
on transatlantic economic relations, 

high-profile topics such as digitiza-
tion and energy management were 
focal points at the forum. A series of 
workshops provided valuable 
guidance on gaining market penetra-
tion in the USA, including practical 
advice on developing effective sales 
strategies, legal framework, training 
and prospects for start-ups.

“What an appropriate  
time it is to focus on 
economic relations  
with the U.S. and  
what can be done to 
assure continued  
economic stability and  
free market access,”  
–  Andreas Schmitz,  

President,  
IHK Düsseldorf

Opening panel discussion on transatlantic 
relations: Moderator Andreas Kluth, 
Editor-in-Chief Handelsblatt; Thomas 
Geisel, Mayor of Düsseldorf; Michael R. 
Keller, Consul General U.S. Consulate 
General Düsseldorf; Dr. Walter Maisel, 
President & CEO, KOSTAL North America; 
Dr. Lutz Raettig, Chairman of the Supervi-
sory Board, Morgan Stanley Bank AG; 
Frank Sportolari, President, UPS Germany.

Deutsch-Amerikanischer

Wirtschaftstag

German American Trade Q3 2017 9



Olcott and Brügmann
join forces to offer the most efficient

Intellectual Property and renewals management software solution
 utilizing the integrated power of the PatOrg Olcott Sphere.

 

Powerful, Flexible, Efficient.

Visit Olcott.com or call +1 (609) 644-3800

Perfectly Integrated

The Pioneer In Worldwide IP Renewals

Powerful, Flexible, Efficient.

Visit Olcott.com or call +1 (609) 644-3800

Olcott and Brügmann
join forces to offer 
the optimal solution for 
IP renewals’ management.
 

INTELLECTUAL
PROPERTY

RIGHTS

IP RENEWALS
MANAGEMENT

SOFTWARE 
SOLUTIONS FOR 
IP MANAGEMENT

Did you know that in order to 
maintain your intellectual 

property rights, fees need to be paid 
to all Patent and Trademark Offices in 
the countries where inventors seek 
protection of their intellectual 
property? In many countries these 
fees are first due upon grant, while in 
others they are already due when a 
patent is still pending. The laws 
governing intellectual property 
renewals are complex, vary by 
jurisdiction and can change at any 
time. This is where Olcott Interna-
tional, an experienced renewal service 
provider, comes into the picture.

Olcott has been offering renewal 
payment services for patents and 
trademarks since the early 1960s, 
making it one of the most experi-
enced IP service providers in the 
industry. Holders of intellectual 
property portfolios engage Olcott’s 
services directly, or through their 

attorneys. Our client base includes: 
intellectual property law firms, 
multi-national organizations, 
privately-owned businesses, univer-
sities, non-profit organizations as 
well as individual inventors. 

Olcott is well-known for its high 
standards of excellence, customer-
focused services, and fair and 
transparent pricing, while ensuring 
the highest level of reliable and 
accurate worldwide IP renewal 
services.

What Sets Olcott Apart?

What makes Olcott different from 
other IP service providers is that we 
consider ourselves a partner who 
supports its clients throughout the 
entire IP renewal lifecycle. At Olcott, 
customer satisfaction is our top 
priority. All clients are assigned an 
individual Client Account Manager. 
We offer clients various options for 

setting up their accounts depending 
on their desired level of involvement 
with the renewal process. In addition, 
we provide each client with 24/7 
secure access to an online client 
portal where clients can conduct 
various types of searches, generate 
reports, monitor renewal payments 
and view documents. A significant 
difference between Olcott and other 
providers in the IP renewals industry 
is that we guarantee our clients price 
stability. The prices we quote in our 

S P O T L I G H T S

Protecting Your  
Intellectual Property
By Marie L Galastro, Olcott International & Co., LLC.

Contact Information:

Nicola Henkes 
Senior Vice President  
Olcott International & Co., LLC

For additional information, please 
visit our website at www.olcott.com, 
or contact us directly to request a 
quote for renewal services or to 
schedule a demonstration of the 
PatOrg/Olcott Sphere software.

176 Tamarack Circle,  
Skillman, NJ 08558 
Tel: 609-644-3800

>> info@olcott.com 
>> www.olcott.com
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renewal reminders are what we 
invoice once a renewal has been 
authorized (subject to changes in 
official government fees which may 
come into effect). 

Efficiencies of IP  
Management Software

Understanding electronic file 
management needs and establishing 
flexible and secure connections 
between computer systems are the 
crucial enablers for the continuous 
exchange of information, which 
directly impact the overall efficiency 
of intelligent IP management. Olcott 
saw the distinct need to streamline 
the IP renewal process and make it 
more efficient. The variety and 
complexity of modern systems often 
makes it challenging to seamlessly 
link systems. Leveraging the exper-
tise of our software partner, Brüg-
mann Software, “PatOrg Olcott 
Sphere” was created for the exclusive 
use of Olcott and Brügmann’s clients. 
This exceptional IP management 
software offers the most efficient 
solution for managing IP renewals 
worldwide – coupled with the highest 
level of integration for data ex-
change between Olcott and each 
client’s systems.

Olcott offers its clients various types 
of renewal service plans depending 
on whether or not they choose to use 
Olcott’s software: Option 1 – The 
Basic package (w/o software option) 
or Option 2 – the Premium package 
(with software option). Additional 
options regarding the use of the 

online viewer are available. All 
packages can be customized to the 
client’s needs depending on the 
client’s desired level of involvement 
in the renewal process.

By continuing to pay maintenance 
fees, inventors can prevent others 
from legally infringing their rights as 
a patent holder. If patent mainte-
nance fees are not paid in a timely 
manner, the patent will expire and 
the invention will no longer be 
patent protected. In the USA for 
example, if the fee goes unpaid 

beyond the six-month grace period 
after the due date, the rights to that 
patent are forfeited and others can 
step in and utilize the client’s 
invention without compensation. To 
avoid others infringing your patent/
trademark due to missed annuity 
payment deadlines, please contact 
Olcott to see how we can help you 
manage your IP portfolio.

“Brügmann has raised  
the bar in IP management 
software. We share a 
common vision with  
respect to the growing  
need for the highest  
possible level of secure 
integration for data 
exchange. We are  
honored to be partnering  
with Brügmann Software  
to introduce Olcott’s clients  
to this new and exciting 
innovative web service 
technology in the USA  
and abroad.”

Nicola Henkes, Senior 
Vice President Olcott 
International & Co., LLC

About Brügmann:

Sören Brügmann, CEO,Brügmann 

Brügmann is a leading provider of 
professional software solutions for 
the management of intellectual 
property rights with offices in 
Papenburg and Stuttgart, Germany. 
More than 350 organizations in 
Europe presently use PatOrg software, 
including patent law firms, corpora-
tions and research organizations. 
Brügmann’s experienced team has 
been developing innovative software 
for intellectual property management 
since 1984.

S P O T L I G H T S
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S P O T L I G H T S

Participating and thriving in today’s 
global economy has led enterpris-

ing German companies to open doors 
in countries around the world. The 
United States is no exception. It is 
widely known that German automak-
ers are prevalent in the American 
south. But there are many companies 
in other arenas coming to the United 
States as well. Although the market is 
ripe, companies must be aware that 
complex laws and regulations in the 
U.S. add a layer of risk which doesn’t 
exist in Germany and can have 
devastating business consequences if 
not addressed.

On the surface it seems simple: an 
existing German entity – perhaps 
one that’s been in existence for 75 
years - makes the determination to 
come to the United States. Office 
space is found, a warehouse is 
located, leases are signed etc. The 

logistics are relatively simple. 
However, there are challenges which 
oftentimes are unknown and as a 
result are never addressed. In other 
words, sometimes companies don’t 
know enough to even know what 
questions to ask – questions with 
answers that could be vital to the life 
of the business.

To begin with, the U.S. is, in essence, 
50 countries with each state having 
its own insurance laws and regula-
tions. That adds a layer of complex-
ity that doesn’t exist in Germany. All 
of those complexities create an 
exposure to risk, which when left 
unmanaged can have devastating 
consequences. These are land mines 
which are often stepped on by 
unsuspecting foreign businesses. 

Those risks are plentiful and range 
from workers compensation issues to 

fire damage to cyber security 
lawsuits to name a few. So, what can 
companies do to mitigate those risks? 
How can companies ensure they are 
compliant with state-by-state tax 
codes? How can companies protect 
themselves from lawsuits which 
wouldn’t even exist at home? Most 
middle market companies are aware 
enough to know insurance is needed 
and do, in fact obtain it. The problem 
lies in the fine print of the policy. 
Typically, foreign businesses don’t 
grasp the need for coverage and how 
coverage in this country works. As a 
result businesses are frequently 
under-insured. Many risk-manage-
ment providers in the Unites States 
aren’t adept at guiding companies 
crossing borders and tend to provide 
generic insurance when customized 
policies are needed to ensure a 
company remains solvent in the case 
of an accident, lawsuit, etc. Compa-

What German Companies 
Need to Know When 
Entering the U.S. Market
By Christian Hortkorn
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S P O T L I G H T S

nies need strategic advice regarding 
the type of insurance, the amount of 
insurance and the value of that 
insurance because they will (or, 
individuals for that matter) never 
know if a policy is sound until 
something happens to activate the 
insurance.

Here are a couple of ex-
amples of what can happen 
when risks aren’t managed:

A German company comes to the 
United States and has been doing 
business here for a decade. In that 
time, thousands of electronic records 
have been obtained – records which 
include customer names, phone 
numbers and social security num-
bers. The records are breached. Law 
suits are filed. Thousands. Unfortu-
nately, when the company reviews 
its insurance policy there is no 
mention of cyber security. In 
Germany, where laws are different, 
there are different statutory issues 
and contractual liability is not 
routinely insured. Here it is the 
company’s responsibility and 
without insurance the out-of-pocket 
expense of the suit has the potential 
to put the company out of business. 
This is preventable. However, it 
would take a risk management 
company with expertise and experi-
ence in knowing what coverage is 
typically overseen and/or underesti-
mated to review the existing policy 
with a fine toothed comb and make 
all necessary changes and additions.

In this country, human resources 
lawsuits are prevalent and, as a 
result, insurance can and should be 
obtained to protect a company from 
loss in the event of an employee 
suing the company for employment 
practices. However, such lawsuits 
are very rare in Europe so European 
companies don’t even know to seek 
coverage because in their homeland 
this isn’t a significant risk.  
A seasoned and experienced risk 
manager with expertise in compa-
nies crossing borders knows this 
and is able to both explain U.S.  
law to his/her client and offer 
suggestions on prudent insurance 
coverage to mitigate risk in the 
event of a sexual harassment or 
other HR event.

The risks for U.S. companies doing 
business in this country are vast, but 
at least typically known. The risks 
for border crossing companies doing 
business in this country are equally 
vast but are typically unknown. It is 
recommended that any organization 
moving into the United States 
consult with a seasoned risk man-
agement company that specializes in 
foreign entities coming to America. 
Only a company with experience will 
know what questions to ask, what 
potential pitfalls exist and how to 
overcome them. Companies should 
be guided as to exactly what’s in 
their policy and the risk vs. reward 
for cost of policy vs. the possible 
cost of not having coverage.

The U.S. is, in essence,  
50 countries with each  
state having its own insurance 
laws and regulations.

About Christian Hörtkorn
Christian’s career in the insurance 
industry began in 1986 after having 
served 2 years as a professional 
soldier in the Federal Armed Forces. 
Christian studied in Nuremberg focus-
ing primarily on business manage-
ment for banks and insurance 
companies. Christian also holds a 
Master’s degree in Business Manage-
ment.
In 1993 he joined the management of 
Dr. Friedrich E. Hörtkorn GmbH, the 
company founded by his father in 
1966. Since joining Hörtkorn GmbH 
Christian has focused on the group’s 
growth, which has included the 
acquisition of several smaller 
brokerage companies and through the 
foundation of a joint-venture in the 
USA in 2008.
>> www.dr-hoertkorn.de
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S P O T L I G H T S

Renewable energy and energy 
efficiency continue to be 

important factors in maintaining 
healthy economies around the world.

Developing successful approaches  
to this challenge has resulted in 
collaborative efforts between the  
U.S. and Germany, inspiring some 
innovative German businesses  
to create practical, commercial  
solutions that benefit the U.S. 
building sectors.

To bolster these efforts, the German 

Ministry for Economic Affairs and 
Energy sponsors an Energy Efficien-
cy Award Challenge, as part of the 
ministry’s German Energy Solutions 
Initiative. The goal of this program is 
to recognize the positive impact 
German companies have on enhanc-
ing sustainable building environ-
ments in the U.S and, in the process, 
making valuable connections in the 
nation’s building industry.

With support from the German 
American Chamber of Commerce 
New York, Inc. (GACC NY),  

this year’s Energy Efficiency Award 
Challenge took place last month at 
the German House of the German 
Consulate General in New York City. 
More than 75 guests attended the 
competition, during which five 
companies where selected out of 
many others to showcase their 
respective technologies and services 
that contribute to increasing overall 
commercial building performances. 
Among the processes addressed are 
cooling, compressed air, decentral-
ized power supplies, electrical drive 
technology, HVAC, insulation, 
lighting, pumps, waste heat recovery, 
windows, etc…

Guests and competitors were 
welcomed by Brita Wagener, outgo-
ing Consul General, the German 
Consulate New York, and Dietmar 
Rieg, President & CEO, German 
American Chamber of Commerce 
New York, Inc.

The five competitors at this year’s 
Award Challenge included:  
110 Architect, a contemporary 
architecture firm; Arnold Glas, a 
company that offers glass and other 
transparent materials for building; 
Kaeser Compressors, offering a 
complete line of air system products; 
Meteoviva, a company providing 
building climate solutions; and 
Transsolar, Inc., another climate 
engineering firm.

Energy Efficiency 2017  
Award Challenge Competition 
Takes Place in New York
By James Freeman, GACC

Wolfgang Werner, President & CEO of URBAN FABRICK, Inc. (center), presents the Energy 
Efficiency Challenge Award to Pratik Raval, Associate Director of Transsolar (left), and 
Jean-Marie Bergeal, CEO of Meteoviva.
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S P O T L I G H T S

Each of these firms presented their 
cutting-edge ideas to a distinguished 
jury of energy efficiency experts:

Bruce Fowle, FAIA,  
LEED AP, Founding Principal, 
FXFOWLE Architects

Enrica Oliva, Partner & COO, 
Werner Sobek New York

Wolfgang Werner, President  
& CEO, Urban Fabrick, Inc.

Yetsuh Frank, Managing Director, 
Strategy & Programs, Building 
Energy Exchange

Pat Sapinsley, Managing Director 
of Cleantech Initiatives,  
Urban Future Lab/ACRE, NYU's 
Tandon School of Engineering

Meteoviva and Transsolar were 
ultimately selected as winners of the 
competition. Jean-Marie Bergeal, 
CEO of Meteoviva, presented 
Meteoviva’s Award Challenge entry 
and accepted the award on behalf  
of his company. Similarly, Pratik 
Raval, Associate Director of  
Transsolar, presented for his firm  
and accepted the award.

Bruce S. Fowle, delivered an infor-
mative talk on energy efficiency 
efforts in the U.S., with special 
emphasis on New York. Interestingly, 

New York State and New York City 
have established some of the most 
ambitious climate protection and 
energy goals in the U.S. Meanwhile, 
Germany has been among the leaders 
in pursuing an energy transition 
path, with a goal of reducing 
greenhouse gas emissions up to 95% 
by 2050 and increasing renewable 
energy by 60%.

The first Award Challenge, which 
took place last year in Chicago, has 
proved to be an ideal way to promote 
German excellence in energy 
efficiency innovation.

Jury panel assessing Energy Award Challenge presentations.

The goal of this program 
is to recognize the 
positive impact German 
companies have on 
enhancing sustainable 
building environments in 
the U.S and, in the 
process, making valuable 
connections in the 
nation’s building industry.
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Following the G20 Energy 
Efficiency Forum in Hamburg, 

the German Federal Ministry for 
Economic Affairs and Energy 
(BMWi) hosted a three-day event 
on energy efficiency in Germa-
ny’s capital. About 30 experts 
from the U.S. and Germany gath-
ered in Berlin from May 3rd 
through 5th to exchange on 
experiences and best practices in 
energy efficiency policy. Partici-
pants were representatives from 
governmental and non-govern-
mental institutions, think tanks 
as well as from industry.

As an introduction to the transat-
lantic group, Olaf Böttcher, 
Federal Energy Commissioner, 
presented flagship projects in 
energy efficient government 
buildings, followed by a tour of 
the German Federal Ministry for 
the Environment, Nature Conser-
vation, Building and Nuclear 
Safety (BMUB) building. The 
group also visited the KfW, the 
German government-owned 
development bank, where Leon 
Macioszek, Head of the KfW 
Berlin Office, gave an overview of 
the financing and incentive 
programs for energy efficiency in 
the buildings and industrial 
sectors in Germany. 

Transatlantic Perspectives:  
Regional Efficiency Workshop 

Ulrich Benterbusch, Deputy Director-
General Efficiency and Heat in 
Industry and Households, Sustain-
able Mobility at BMWi opened the 
first workshop, with the first session 
providing an introduction to energy 
efficiency policy across the U.S.: 
Steven Nadel, Executive Director of 
the American Council for an Energy-
Efficient Economy (ACEEE), Neil 
Kolwey, Senior Associate at South-
west Energy Efficiency Project 
(SWEEP), and Sue Coakley, Execu-
tive Director at Northeast Energy 

Efficiency Partnerships (NEEP), 
showcased energy efficiency pro-
grams for buildings and appliances 
in their respective regions. 

From the other side of the Atlantic, 
Paula Rey Garcia, Team leader of  
the Efficiency Unit at the European 
Commission, introduced the Energy 
Efficiency First Principle of the 
European Union. An introduction  
to experiences with energy efficien-
cy policies in Germany was provided 
by Georg Maue, Desk Officer  
for General Issues of Energy Effi-
ciency at BMWi. 

German American Energy 
Efficiency Exchange in Berlin
Doing it Efficiently – a Bilateral Dialogue  
on Fostering Energy Efficiency

Participants discussed financing programs at the KfW Berlin office.

By Kerstin Bacher, adelphi GmbH
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Transatlantic Perspectives:  
Industrial Efficiency Workshop

In the second session, energy 
efficiency instruments in the indus-
trial sector from the United States and 
Germany were presented and 
discussed. Paul Scheihing, Technology 
Manager at the Advanced Manufac-
turing Office of the U.S. Department 
of Energy, presented the Department’s 

objectives concerning implementation 
of the international standard ISO 
50001. From the California Energy 
Commission, Deputy Director of the 
Efficiency Division Dave Ashuckian, 
provided an overview of energy 
efficiency instruments in California. 
The German government’s approach 
was presented by Volkmar Stein, Desk 
Officer for Energy Efficiency and Heat 

in Industry and Commerce at BMWi. 
He introduced the audience particu-
larly to the workings of Germany’s 
(mandatory) energy audits for  
(larger) companies. Steffen Joest, 
Director Head Office of the Initiative  
Energy Efficiency Networks presented 
the benefits for companies participat-
ing in Energy Efficiency Networks  
in Germany. 

A D V E R T I S E M E N T

Energiewende direkt

Germany’s Energiewende - a great piece of work.
Great for energy security. Great for secure jobs.

Germany has already made a great deal of progress, and every day is generating even more affordable, clean energy, secure jobs, expert 
knowledge for the future, sustainable growth and a better quality of life for everyone. Our energy transition is turning Germany into one of 
the most energy-conscious and environmentally friendly countries in the world. Find out what we have already achieved and where we
still need to go in the newsletter “Energiewende direkt”.

Subscribe now at www.bmwi-energiewende.de/EWD/subscribe

Participants proposed possible bilateral activities:  
these included the cooperation between the  
U.S. and German government in common  

endeavours and a matchmaking of U.S. and German  
experts from think tanks or business. 

http://www.bmwi-energiewende.de/EWD/subscribe


Energy Efficiency Done Right – 
With the Right Workforce

The afternoon saw a lively discussion 
of the topic of vocational training of 
skilled workers in the context of 
energy efficiency: Katrin Jordan-
Korte, Economic Specialist at the U.S. 
Embassy in Berlin, explained the 
current challenges regarding voca-
tional training in the U.S. and the 
benefits of exchanging with Ger-
many on this topic. Gunnar Betz of 
the Berlin Energy Agency presented 
the well-established German system 
of vocational training and its 
benefits for industry and for meeting 
the goals of Germany’s ambitious 
energy and climate policy. 

Next Steps Defined

All workshop participants left the 
workshops identifying interesting 
topics and activities to deepen the 
bilateral dialogue on energy efficien-
cy in the future. The topics identified 
included

•  the buildings sector: refurbishment 
rates of building stock, the impact 
of energy efficiency measures on 
the market value of homes, 
experiences regarding the publica-
tion of energy performance 
information, 

•  the industrial sector (load manage-
ment and demand response, 
business model development to 
facilitate efficiency investment), 

•  vocational training and retention 
programs as well as the role of 
digitization and electrification 
regarding energy efficiency (for 
instance experiences with strategic 
electrification and with roll-out of 
smart meters). 

•  a deeper dialogue regarding 
government initiatives and 

financing models to foster energy 
efficiency in both countries

Participants also proposed possible 
bilateral activities: these included the 
cooperation between the U.S. and 
German government in common 
endeavours, or a matchmaking of 
U.S. and German experts from think 
tanks or the business sector. 

The Future of the Transatlantic 
Energy Efficiency Dialogue

The three-day event showed the 
great potential for Germany and the 
United States to learn from each 
other’s measures and initiatives and 
motivated participants to continue 
the dialogue in the future. In 
particular, an exchange between 
Germany and front runner states 
and regions, whose ambitions in 
energy and climate policies are 
similar to Germany’s, promises to be 
highly rewarding. For instance, U.S. 
participants noted that the KfW’s 
financing and incentive programs 
for energy efficiency measures as 
well as Germany’s industrial energy 

efficiency networks or vocational 
training programs could possibly be 
a model for similar programs in 
certain U.S. states. Likewise, the 
“lead-by-example” programs of U.S. 
states could inspire programs in 
Germany. Germany could profit 
from experiences from the U.S. in 
fields such as digitization, stream-
line efficiency assessments and 
investments and evaluations. To fos-
ter cooperation in these areas, the 
German Federal Ministry for 
Economic Affairs and Energy will 
organize a number of workshops, 
conferences and events on both 
sides of the Atlantic in the months 
and years to come.

S P O T L I G H T S

More Information:

More on the Transatlantic Energy 
Dialogue:

>>  www.ahk-usa.com/en/events/
energy-dialogue/

Regularly updated information can be 
found under the following website: 

>>  http://adelph.it/admin/en/energy-
dialogue-USA-CAN-AUS-NZL
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TThe Transportation & Logistics Americas 
(TLA) will be held at the Georgia World 

Congress Center in Atlanta on April 9 – 12, 
2018. The TLA represents the first ac-
tive involvement by Messe München in a 
logistics event in the USA. In addition to its 
partner, ITE Exhibition Group, the Munich 
experts will be cooperating with the well-
established MODEX intralogistics exhibi-
tion. A further milestone represents the 
cooperation arrangement with the Georgia 
Logistics Summit. The leading logistics  
conference in the U.S. South will be  
collocated with Transportation & Logistics 
Americas (TLA) 2018.

“The trend is increasingly moving towards 
conferences that are accompanied by small 
trade shows or exhibitions. The rising num-
ber of exhibitors and visitors to our partner 

MODEX shows, however, that there’s a real 
demand for transport and logistics exhibi-
tions. We’d like to satisfy this need with the 
TLA,” says Gerhard Gerritzen, Director at 
Messe München GmbH.

The Transportation & Logistics Americas 
therefore offers the perfect complement 
to the MODEX exhibition, which special-
izes in intralogistics, and to the conference 
program at the Georgia Logistics Summit. 
It will transform Atlanta into the logistics 
capital of the USA for one week next April. 
The organizers expect to welcome more 
than 30,000 logistics experts to Atlanta.

Messe Munich will contribute their many 
years of experience in the field of global 
logistics solutions and together with its 
partners create a unique event covering the 
complete supply chain.

Messe München Cooperates with Leading 
Logistics Exhibition in the USA for the First Time

Co-located with: Organized by:

The exhibiti on 
for transportati on 
and logisti cs 
professionals 
doing business 
in the Americas.

APRIL 9-12, 2018  

Atlanta World 
Congress Center

www.tl-americas.com

A D V E R T I S E M E N T

Your Contact:
Messe München GmbH 
Messegelände 
81823 München 
Germany
Mrs. Daniela Thumfart 
Phone: +49 89 949 20274 
>>  email: Daniela.Thumfart@

messe-muenchen.de
>> www.tl-americas.com

http://www.tl-americas.com
mailto:Daniela.Thumfart%40messe-muenchen.de%20?subject=
mailto:Daniela.Thumfart%40messe-muenchen.de%20?subject=
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Sales of electric vehicles (purely 
battery-operated and plugin 

hybrids) - after a moderate decline  
in the previous year - significantly 
increased in 2016. The market  
share in sales of passenger cars and 
light trucks increased by 0.2%  
to 0.9% compared to 2015. The 
positive trend also continued in the 
1st quarter of 2017. 

Given the backdrop of weak sales 
dynamics on the entire automotive 
market as well as relatively low 
gasoline prices, this boom is particu-
larly impressive. According to the 
U.S. Energy Information Administra-
tion (EIA), the price for gasoline at 
U.S. pumps in 2016 with $2.15 per 
gallon (pg) on average was still under 
the average price of 2015 ($2.43 pg).

In 2016, strong impetus came from 
the increasing sales of Tesla’s purely 
battery-operated vehicles “Model S” 
and especially “Model X.” In total, 
the California manufacturer reached a 
market share of some 30%. Together, 
German OEMs held a share of 
approximately 18%. 

Forecasts regarding market develop-
ment are mostly positive. The 
information portal EV-volumes.com 
predicted for 2017 sales of 250,000 
units (+59.1% compared to the 
previous year). According to the EIA, 
the market share of electric vehicles 
for passenger cars and light trucks 
will increase from almost 1% to 
around 8% between 2016 and 2025. 

New affordable models  
with extensive ranges

In March 2017, according to the 
information portal HybridCars.com, 
32 models were available on the U.S. 
market or in select regions (mostly in 
California). In the same month of the 
previous year, the number of electric 
vehicle models came to 25. 

GM started the market launch of a 
new generation of electric vehicles 
with ranges beyond 200 miles and 
relatively moderate prices with the 
“Chevy Bolt” in December 2016 in 
California and Oregon. In the course 
of 2017, this model is to be available 
in car dealerships in additional states. 
With a fully charged battery, it has a 
range of 238 miles. Depending on 
state incentives and purchasing 
strategies, this model is available for 
around $30,000 in some regions (for 
example California).

Tesla is currently preparing produc-
tion of its highly anticipated “Model 
3” to roll onto the market by the end 
of 2017, making it the first vehicle of 
the manufacturer for the mass market. 
According to current plans, approxi-
mately 10,000 units are to be manu-
factured per week in 2018 - a more 
precise schedule is yet to be specified. 
Considering buying incentives, the 
retail price for the most affordable 
features package will be under 
$30,000 and its range at 215 miles.

Both of these models by GM and Tesla 
are giving an indication as to whether 

Article by Christian Janetzke, Germany Trade and Invest · Translation from German by Sandy Jones, GACC

U.S. market for electric  
vehicles is picking up

Sales increase of almost 40% in 2016

G T A I  I N D U S T R Y  T A L K

Sales of electric 
vehicles increased  

substantially in 2016.  
In the medium term, 

analysts continue  
to expect high  
growth rates.  

Falling prices for 
lithium ion batteries as 

well as new models 
with extensive ranges 

and relatively 
moderate prices by 

General Motors  
(GM) and Tesla  
spur optimism.  

However, the future  
of regulatory drivers 
pertaining to market 

development  
and government  

incentives under the 
Trump Administration  

is in question.
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the current slow market penetration 
of electric vehicles can be attributed 
to the “range anxiety” of consumers, 
says Timothy Fleming, manager of 
residuals & industry forecasting who 
specializes in the automobile industry 
at Kelley Blue Book. According to 
him, the “Model 3” could significantly 
kick-start the market. This is shown, 
not least, by the extensive preorders, 
notes Fleming.

More and more vendors  
are pushing into the market 
segment

In addition, other manufacturers 
would like to launch existing models 
with significantly shorter charging 
times and/or considerably higher 
ranges onto the U.S. market in 
2017/2018. Nissan plans a remake of 
the purely battery-operated model 
“Leaf” still for 2017.

Ford wants to make considerable 
investments in electric vehicles. 
Among other things, the U.S. 
automaker plans the market launch 
of a battery-operated SUV with a 

range of more than 300 miles by. 
Some ambitious startups also want to 
shake up the market. With financially 
strong investors backing them, the 
California startups Faraday Future 
and Lucid Motors are pushing into 
electric vehicles production. Both 
plan the construction of production 
facilities in the U.S.

Rapidly falling battery prices

Development in battery prices could 
lead to electric vehicles out of their 
niche. According to MckKinsey & 
Company, the costs for lithium ion 
battery packs fell from approximately 
$1,000 to $227 per kWh between 
2010 and 2016. In 2020, according to 
the same source, the threshold of 
$190 per kWh will be undercut. 

According to Tesla, the company 
already reached this value at the 
beginning of 2016. Together with 
Panasonic, the company at the 
beginning of 2017 started mass 
production of lithium ion recharge-
able battery packs in a billion-dollar 
new plant in Nevada. Not least due to 

the “economy of scale” effects, 
battery costs are to fall significantly.

Should battery pack costs continue to 
decrease, automakers are likely to 
offer their electric vehicles in larger 
quantities, says Roland Irle, Co-
Founder of EV-volumes.com. 

Uncertainties when it  
comes to regulations 

However, the Trump administration 
could frustrate any positive develop-
ment dynamics. Currently it is 
difficult to assess to what extent the 
new government plans to maintain 
the very supportive environment of 
regulations and aid programs. For 
example, following the Corporate 
Average Fuel Economy standards 
(CAFE), U.S. automakers have to 
significantly increase the fuel 
efficiency of their vehicles in the 
medium term. The Trump administra-
tion has indicated that it is working 
towards loosening the CAFE stan-
dards. However, even more important 

About the Author
Christian Janetzke
Director, Germany Trade and Invest
101 Montgomery Street, Suite 2050 
San Francisco, CA 94104  
T 212-584-9717
>> christian.janetzke@gtai.de
>> www.gtai.de

G T A I  I N D U S T R Y  T A L K

Uncertainties in view of aid  
programs and regulations

Photo: Studio Pokopy
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Electric vehicles 157.1 37.6 40.7 46.9

Plugin hybrid 72.9 69.1 19.3 56.0

Purely electric vehicles 84.2 18.4 21.4 40.2

*Compared to the corresponding period of the previous year. Source: HybridCars.com

Sales of electric vehicles (in units of 1,000; changes in %)
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for the development of the market are 
California’s requirements for the 
number of zero-emission vehicles 
(ZEV) sold, says Fleming.

According to the California regula-
tions, automakers have to increase 
their share in zero-emission passen-
ger cars and light trucks - or alterna-
tively a mix with plugin hybrids - in 
total sales from 4.5% to 15.4% in a 
step-by-step approach between the 
model years 2018 and 2025. Addi-
tionally, nine states have adopted 
California’s ZEV regulations. Togeth-
er, these so-called ZEV regions 
(mostly in the northeast of the 
country) make up almost one-third of 
the U.S. sales for passenger cars and 
light trucks. At the same time, these 
states account for almost 63% of the 
electric vehicles sold in 2016. Some 
manufacturers offer their vehicles 
exclusively in ZEV states, according 
to Roland Irle.

According to Fleming, both CAFE 
standards as well as ZEV standards 
put pressure on U.S. automakers to 
invest in developing the technology, 
although for the most part they still 
continue to be in the red when it 
comes to selling electric vehicles. 
Discussions regarding loosening 
CAFE standards thus lead to uncer-

tainties among OEMs, says the 
market expert. Maintaining ZEV 
regulations is also not set in stone. 
Until now, California was only able 
to tighten its regulations in 2012 
based on a special waiver given by 
the Obama Administration. 

State-level EV incentives are also 
facing uncertainty. Up to $7,500 in 
tax credits are currently levied when 
purchasing or leasing electric 
vehicles. However, these incentives 
are to be gradually phased out once 
an OEM reaches and EV sales volume 
of 200,000, says Fleming. For GM, 
Nissan and Tesla, it is realistic that 
they will reach this number by the 
end of 2018 or in the course of 2019. 
With a Republican majority in the 
Senate and the House of Representa-
tives, an extension for tax credits 
seems very questionable. According 
to the market researcher Edmunds, a 
slump regarding sales could be the 
result of these incentives being 
phased out. Other analysts are less 
pessimistic. 

Initiatives on the part of cities and 
municipalities are in place that give 
confidence to suppliers of electric 
vehicles. In early 2017, 30 cities 
(among them Los Angeles, New York 
and Chicago) joined forces with the 
goal to use more electric vehicles for 
their municipal fleets. They are 
considering joint purchases of some 
114,000 vehicles over the course of 
several years.

Development of the charging 
infrastructure is slowly pro-
gressing

In order to create conditions for 
higher market penetration, the 
network of charging stations has to 
be expanded significantly, explains 
Irle. According to the U.S. Depart-
ment of Energy, in April 2017, some 
15,800 public charging stations were 

installed (+19% compared to the 
same period of the previous year). 
Only in numerous ZEV states, 
particularly California, the network is 
relatively dense, but there is still a 
vast room for expansion. A crucial 
obstacle - especially for fast-charging 
stations - are the significant costs, 
reports Fleming. And at the core is 
the paradox: “without a network no 
demand, and without demand no 
network.”

Numerous automakers and utilities 
strive to expand the supply of 
charging stations. Increasingly, 
Original Equipment Manufacturers 
(OEMs) and network operators come 
together to force such a development, 
reports Irle.

In California, the three largest utilities 
plan to find a solution for the 
inadequate infrastructure that hinders 
growth. At the beginning of 2017, the 
jointly requested state financing with 
the California Public Utilities 
Commission for the construction of a 
charging network valued at approxi-
mately $1 billion within five years. 

Impetus could result from the current 
situation with Volkswagen: In 
connection with arriving at an 
agreement in the “diesel scandal” 
with U.S. authorities, the German 
OEM will construct a comprehensive 
network of fast-charging stations for 
electric vehicles in the U.S. in the 
coming years.

G T A I  I N D U S T R Y  T A L K

Internet Addresses:

Electric Drive Transportation Assoc.
>> electricdrive.org

Hybridcars.com
>> www.hybridcars.com

EV-volumes.com
>> www.ev-volumes.com

Plug In America
>> www.pluginamerica.org
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online database and  
interactive map + 
Subsidiaries Book

3 Months Access

$149
3 months access to  
online database and  
interactive map

O n l i n e  D i r e c t o r y  o f
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TOCHTERGESELLSCHAFTEN DEUTSCHER UNTERNEHMEN IN DEN USA

40th Edition | 40. Auflage   2016 / 2017
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The North American Free Trade 
Agreement (NAFTA) entered into 

force nearly 24 years ago on January 
1st, 1994. Intended to phase out 
trade tariffs across a variety of 
sectors between the U.S., Mexico and 
Canada, NAFTA has succeeded in 
greatly liberalizing commerce  
among the three countries. With  
over 2,000 pages and 12 chapters, 
NAFTA has long been the world’s 
largest and most comprehensive free 
trade agreement. The various sections 
of NAFTA regulate which products 
qualify for tariff-free trading, 
standardize customs procedures, 
provide protections of intellectual 

property rights, investments and 
other services, as well as state 
provisions on administrative and 
institutional matters. By January  
1st, 2008, all tariffs on most  
manufactured goods within the 
NAFTA area were eliminated. In 
addition to the strong economic links 
fostered by NAFTA, the trade 
agreement also encourages deeper 
political cooperation, strengthening 
the strategic partnership among 
North American countries.

Since its inception over two 
decades ago, NAFTA has signifi-
cantly increased economic integra-

tion and activity between the U.S., 
Mexico, and Canada, and has 
enhanced the area’s competitiveness 
on the world stage. Overall trade 
between the NAFTA countries has 
risen threefold to around U.S. $1 
trillion. While total NAFTA trade 
comprises a small percentage of 
U.S. GDP, around 1.5%, the share 
for Mexico and Canada is much 
higher, at roughly 30% and 20%, 
respectively. Although NAFTA 
represents a low percentage of 
overall U.S. economic output, 
Canada and Mexico are vital trade 
partners for the U.S. In 2016, 34% 
of U.S. exports went to Mexico and 
Canada, and 26% of U.S. imports 
came from Canada and Mexico. 

Most notably, NAFTA has boosted 
trade in sophisticated manufactur-
ing, strengthening competitiveness 
for firms that produce motor 
vehicles, computers, machinery and 
other transportation equipment. 
Agricultural goods also comprise a 
significant portion of NAFTA trade: 
Mexico is the U.S.’s third largest 

Renegotiating NAFTA  
– Continuity Matters!

by Kevin Wolfe and Freya Lemcke

W A S H I N G T O N  U P D A T E

With over 2,000 pages 
and 12 chapters, 

NAFTA has long been 
the world’s largest and 

most comprehensive free 
trade agreement.
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export market for agricultural 
goods. Moreover, the ease of trade 
provided by NAFTA has created 
deeply integrated cross-border 
supply chains that allow companies 
to acquire and produce cost-effec-
tive and high-quality inputs in all 
three countries at different stages of 
the production process. These 
supply chains are especially benefi-
cial to U.S.-Mexico manufacturing 
trade, particularly in the automotive 
sector. As firms import and export 
inputs freely across the border, costs 
are cut, competitiveness strength-
ens, the quality of the final product 
improves and prices for consumers 
drop. Furthermore, as regions 
specialize in certain production 
stages, job opportunities and job 
quality for skilled workers improve 
in these areas. To this point, roughly 
40% of U.S. imports from Mexico 
are of U.S. origin and roughly 50% 
of all NAFTA exports to the U.S. are 
intermediate goods. 

While the new administration had 
initially discussed withdrawing from 
NAFTA, the current aim is to 
renegotiate the trade agreement. On 
May 18th, 2017, U.S. Trade Repre-
sentative Robert Lighthizer notified 
Congress of the administration’s 
intent to renegotiate with Canada 
and Mexico. After a 90-day period 
of close coordination between the 
White House and Congress, negotia-
tions with Mexico and Canada 

could begin as of August 16. The 
U.S. government has primarily 
expressed interest in addressing and 
updating NAFTA chapters on 
services, e-commerce and data 
flows, and intellectual property 
rights. Given that NAFTA’s provi-
sions predate many aspects of these 
sectors, there has been much 
consensus in all three member 
countries to modernize and amend 
certain parts of the agreement. 
However, the administration has 
also discussed taking measures to 
reduce the trade deficit with 
Mexico. While reintroducing tariffs 
seems unlikely, the administration 
may seek to tighten rules of origin 
provisions, which could complicate 
manufacturers’ ability to fully take 
advantage of supply chains. For 
companies operating in North 
America, both SME’s and multina-
tionals, any threats to these supply 
chains could damage profitability, 
competitiveness, job creation and 
quality, and ultimately consumer 
benefits. Thus, while updates to 
outdated sections of NAFTA can 
contribute to strengthening the U.S. 
economy, disrupting supply chains 
will create negative effects in all 
three NAFTA countries. It is 
therefore crucial that the adminis-
tration sticks to its guiding principle 
of “do no harm” when it comes to 
upgrading NAFTA and avoids any 
rollback of the liberalization that 
has been achieved.

W A S H I N G T O N  U P D A T E

Freya Lemcke

RGIT Vice President

>> flemcke@rgit-usa.com 
>> www.rgit-usa.com

Kevin Wolfe

MA Student for German and European 
Studies at Georgetown University and 
an intern at RGIT.
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The German Accelerator New York 
(GANY) welcomed its new Q3 

cohort on July 6, 2017, with an 
incoming class consisting of four 
top-notch German startups:

www.acellere.com 
Based in Frankfurt, Acellere is an  
AI powered software analytics 
platform. 

www.hornetsecurity.com  
From Hannover, Hornet Security is a 
cloud security pioneer, which secures 
online communication. 

www.movingimage.com  
Moving Image provides a secure 
enterprise video platform for such 
global customers as, Volkswagon, 
Bayer, Fifa and Merck. 

www.spectrm.io  
Based in Berlin, Spectrm builds chat 
bots for brands and publishers. 

At the end of Q2 2017, GANY offered 
a 6-month extension to www.
adnymics.com to further help the 
company scale its growth in the U.S. 
market. Adnymics helps businesses 
do away with boring and irrelevant 
advertising flyers, and instead 
creates customized, personalized, 
relevant and smart package inserts. 

Q2 2017 also saw success by two 
GANY companies; Crealytics.com, 
which raised an additional $9.3M of 
U.S. funding from private investors, 

and Kinexon-Sports, which began 
working with the Houston Rockets 
to help track players’ movements on 
the basketball court. 

GANY still hosts five additional Q1 
companies, bringing the total Q3 
2017 portfolio to ten startups. 
Additional companies include: 
Opiniary.com, Artiminds.com, 
VMRay.com, NavVis.com and 
MyPostcard.com. Many of these 
extension companies are now 
focusing on expanding their U.S. 
hires and moving into their own NY 
office spaces. 

Additionally, German Accelerator 
continues to be a hub for European 
tech accelerators and startups. In Q2 
GANY hosted two large European 
Connector events with community 
partner, Spark Labs. On July 10, 
GANY and strategic partner, 
BakerHostetler, co-sponsored a 

Lunch and Learn event focused on 
legal and tax issues for European 
startups expanding to the U.S.

S T A R T U P  S E R I E S

German Startups  
Continue to Make Great 
Strides Entering U.S. Market
By Teddy Goldstein, German Accelerator 

About German Accelerator:

The German Accelerator Tech program 
is a growth acceleration program that 
supports German startups from tech 
related sectors to enter the U.S. market. 
It provides startups with hands-on 
monitoring and office space at its loca-
tions in Silicon Valley, San Francisco, 
and New York City. German Accelerator 
identifies and selects the most promis-
ing German startups and assists them 
in their pursuit of becoming category 
leaders with lasting competitiveness 
and success in the global market place. 
The accelerator’s vision is to establish 
a permanent bridge between Germany 
and the U.S. that facilitates transatlan-
tic startups, provides inspiration and 
drives demand, innovation, research 
and development in Germany. 

>> germanaccelerator.com

GANY company, Adnymics, pitching to a packed  
house at the Northside Innovation Festival in Williamsburg, Brooklyn.
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The German Program at Clemson 
University has been busy for the 

last 14 years doing regular outreach to 
the business community in South 
Carolina and the region and reaching 
out to high schools from the Upstate 
to the midlands.

With financial support from BMW, the 
program hired Lee Ferrell as BMW 
lecturer of German in 2003. This, in 
turn, has enabled the German program 
not only to cover classes, but also to 
engage students outside of class in its 
German Club and, in recent years, to 
establish a German Professional 
Society to help students network with 
and learn about the German business 
presence in the Southeast. 

In addition to high school visits, the 
German section at Clemson has 
worked actively with the American 
Association of Teachers of German 
over the last three years in hosting 
annual German Summits which bring 
together various college German 
programs within the state of South 
Carolina to promote the continued 
study of the German language to 
current students of German at the high 
school level.

“The German-American Chamber of 
Commerce has helped in making 
connections, and consequently 
introduced our students to the diversity 
and scope of the German Business 
Community," said Lee Ferrell, Director, 
Language and International Trade 
Program BMW Lecturer of German.

Business forum discussion at Clemson U. From left: Christian Langstein of Draexlmaier 
Group, Hector Ibarra of Parker Poe and Shane Weir of BMW.

Lee Ferrell of Clemson U. welcomes participants to the university’s first annual Forum for 
German and Spanish in the Professions.

S K I L L S  A T  W O R K

Clemson University Fosters Ties 
with German American Business 
Community in South Carolina
By Lee Ferrell, Clemson University
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The concept of the German dual 
apprenticeship system is booming 

in the U.S. Apprenticeship programs 
do not only provide a viable alterna-
tive career path but also bring 
economic opportunity to communi-
ties. This concept is becoming more 
and more widely accepted – among 
industry, government, and the 
general public. 

Executive Order on  
Workforce Development

President Trump has expressed 
admiration for the dual apprentice-
ship system which has a successful 
tradition in Germany. He just 
recently touted apprenticeships as a 
way to fill the skills gap in the U.S. 
and his recent executive order 
announced a doubling of invest-
ments in apprenticeship funding to 
support the development of pro-

grams across the nation, while 
removing federal restrictions on the 
development of apprenticeship 
programs. By doing so, the adminis-
tration intends to provide more 
accessible pathways to secure high 
paying jobs. During his "Workforce 
Development Week" in June 2017, 
Trump had the chance visit Wauke-
sha County Technical College in 
Wisconsin, a partner in GACC 
Midwest’s ICATT network.

Young Adult Employer  
Champions Awards

The National Fund for Workforce 
Solution (NFWS) is a national 
partnership bringing together 
employers, workers, communities, 
local and national funders, and 
workforce practitioners to implement 
demand-driven employment to fill 
the skills gap. In June 2017, the 

NFWS honored companies for their 
exemplary work to identify, prepare, 
and hire young adults as Young 
Adult Employer Champions. In the 
Pathways to Apprenticeship track, 
five ICATT companies received the 
award for their efforts in preparing 
youth for in-demand occupations.

Benefits for Company,  
Industry and Community

Political interest is also growing on 
a local level. In June, Cook County 
(IL) Board President Toni Preckwin-
kle toured ICATT company Witten-
stein together with 20 executives 
from various government agencies, 
academic institutions, trade associa-
tions and manufacturers. They met 
the current apprentices, trainers and 
executives involved in the com-
pany’s workforce development. 
During their roundtable discussion, 
Jim Nelson, Vice President of 
External Affairs for the Illinois 
Manufacturer’s Association stated 
that “this is a workforce develop-
ment strategy for the long term. The 
micro benefits are for the company 
and worker, but the macro benefits 
are for the community.” Programs 
like ICATT are industry driven, with 
companies taking charge in the 
development of the skilled work-
force they need to remain competi-
tive in today’s and tomorrow’s 
global markets.

Apprenticeship Work

Apprenticeships built on industry 
standards work – not just in Ger-
many but also in the U.S. Mario 
Kratsch, Director of the Skills 
Initiative at GACC Midwest, under-

ICATT Earning Recognition  
on the National Stage

S K I L L S  A T  W O R K

By Jasmin Welter, GACC

Participants at the ICATT award ceremony in Philadelphia.
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Different countries, 
different customs, 
the same bank.

UniCredit International Network

When it comes to your international commercial needs, we’ve got it organized. Whether it’s trade and supply chain finance, top-quality clearing 
throughout Europe, or other banking services, we can help. We have a local presence in 14 European countries, branches and offices that span another 
19 countries world wide, and a strong network of correspondent banks around the globe. That means we’re ready, willing and able to meet your needs 
both at home and abroad. Wherever you go, your bank will be with you.

cib.unicredit.eu

This material has been prepared solely for information purposes. The products and services featured above are offered by a network of banks and representative offices of UniCredit S.p.A. or its affiliates (the “UniCredit Group”) 
in accordance with appropriate local legislation and regulation. UniCredit Corporate & Investment Banking is a trademark of UniCredit S.p.A. Nothing in this publication is intended to create contractual obligations on any of the 
entities composing Corporate & Investment Banking Area of UniCredit Group. Corporate & Investment Banking of UniCredit Group consists of UniCredit Bank AG, Munich, UniCredit Bank Austria AG, Vienna, UniCredit S.p.A., Rome 
and other members of the UniCredit Group. Investment Banking, Capital Markets and Investment Services are provided in the US by UniCredit Capital Markets LLC, a member of FINRA and SIPC. UniCredit Group and its subsidiaries 
are subject to regulation by the European Central Bank. In addition UniCredit Bank AG is regulated by the Federal Financial Supervisory Authority (BaFin),UniCredit Bank Austria AG is regulated by the Austrian Financial Market 
Authority (FMA), and UniCredit S.p.A. is regulated by both the Banca d’Italia and the Commissione Nazionale per le Società e la Borsa (CONSOB).

Let’s talk about taking your business global.

S K I L L S  A T  W O R K

lines: “The heightened political 
interest as well as the NFWS awards 
for our ICATT companies clearly 
show that our structured partnership 
with companies, educational institu-
tions and industry associations is the 
right thing for workforce develop-
ment in the U.S.”

Contact Information
ICATT is continuously growing,  
currently counting 29 companies  
since its start in 2015. Learn more 
about our program and our national 
skills efforts at: 

>> www.thinkicatt.com  
>> www.ahk-usa.com/skills 

Mario Kratsch, Director of the Skills Initiative at GACC Midwest,  
delivers his presentation at the NFWS workshop.

A D V E R T I S E M E N T
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Upon discovering a recipe in the 
middle of this business trade 

magazine you might  
end up scratching your head and 
wondering what the GACC team was 
thinking?

Well, HERBARIA just arrived in the 
USA to assist in making your home 
cooking efforts a bit easier. At the 
end of your busy day you probably 
long for a comforting meal along 
with a good glass of wine. And 
although you indulge yourself every 
now and then to dinners by some of 
the best chefs in New York City, 
Chicago and Los Angeles, you 
occasionally want to prepare your 
own home cooked meal. But maybe 

those home cooked potatoes with 
your meal don’t always live up to 
your taste standards! 

That’s where Chef Konrad Geiger 
enters your life offering a simple 
HERBARIA tin with 10 to 20 differ-
ent herbs, spices, dehydrated fruits or 
vegetables, expertly blended to 
improve any main courses or sides 
you choose. 

Bland potatoes are magically 
transformed into a culinary delight, 
reminding you of the way your 
German grandmother used to make 
them. 

Just add HERBARIA’s Treasures of 
The Caribbean spices to your prawns 
and you will be transported to South 
America. Your palate will be treated 
to notes of pineapple, mangos and 
coconut; you’ll feel like you are 
vacationing on your dinner plate.

In case you long for a good salad, 
HERBARIA’s Luscious Lettuce brings 
you 19 different ingredients to create 
the best German salad dressing, 
leading you, perhaps, to sing some 
Oktoberfest melodies!

M E M B E R  P R O F I L E

HERBARIA  
Food Seasonings 
Provide the  
Spice to Life

Rub your prawns with HERBARIA’s 
Treasures of the Caribbean and marinate 
for ½ hour before you sautée them for few 
minutes with some oil and white wine. 

By Dagmar Thiel

Whatever you 
decide to cook 
today, you can be a 
bit more confident in 
your cooking skills 
thanks to a little help 
from HERBARIA. And 
you’ll be supporting 
sustainable farming, 
since HERBARIA  
uses certified  
organic spices.
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We won’t go into details on how 
easy you could prepare a German 
Schweinebraten or Argentinean 
Steak using HERBARIA. Instead,  
we encourage you to visit our 
Facebook page www.facebook.com/
SamiChakraOrganic/ to discover  
easy recipes. There currently  
are not many shops carrying 
HERBARIA products in the USA, but 
you can conveniently shop online  
at shop.samichakra.com

Whatever you decide to cook today, 
you can be a bit more confident in 
your cooking skills thanks to a little 
help from HERBARIA. And you’ll be 
supporting sustainable farming, since 
HERBARIA uses certified organic 
spices, sourced from small organic 
farms around the world.

M E M B E R  P R O F I L E

Bake potatoes for 30 minutes, then fry 
them with some butter, add Potato Delight 
and enjoy!

Mix 1 tbsp. of Tango Spice with 2 tbsp. of 
butter and spread regularly on the steak 
while grilling!

Extract the aromas of Luscious Lettuce, 
adding boiling water to your spice  
blend, before adding oil and white wine  
or vinegar.

Contact Information:

Visit our Facebook page:

  SamichakraOrganic

or shop online:
>> shop.samichakra.com* 
*Apply 10% discount for GACC  
members using the Code AHK
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M E M B E R  P R O F I L E

The challenge 

Today’s businesses face a myriad of 
disruptive forces that require continu-
ous transformation of business 
models and strategic moves to ensure 
growth and profitability. The lifespan 
of companies has never been shorter, 
and half of the S&P 500 companies 
will be replaced over the next decade.1 
Most companies are launching or 
already running multiple transforma-
tion efforts.  
However, 80% of companies do  
not achieve their planned financial 
and operational targets. Reasons  
for value leakage are manifold, 
including insufficient planning, 
over-confident business cases, lack  
of execution rigor, and adverse  
effects (e.g. financial exchange rate  
fluctuations). So what do successful 
transformations share?

Transformation success can be signifi-
cantly improved by a holistic and 
professionally led approach covering 
four elements: an overall structure to 
steer the transformation and set ambi-
tious targets, transformation programs 
that drive improvements, performance 
management for effective decision-
making, and behavioral change to 
engage the whole organization during 
the transformational journey.

1. Structure 

While most companies undertake 
multiple, parallel transformation 
efforts that are not coordinated under 
a coherent program umbrella, a 
best-in-class transformation structure 
provides an operational framework 
that orchestrates the transformational 
journey across all the relevant 
business units, regions, and functions. 
Successful companies set up a 
transformation board composed of 
senior executives who own the 
program. A highly capable Chief 
Transformation Officer (CTO) reviews 
the operational and financial base-
lines, sets the program targets, and 
drives the pace of the program. The 
CTO is supported by a Program 

Management Office that creates 
transparency on impact 

achievement, coordi-
nates performance 
reviews, and follows up 

on execution progress. A 
performance management 

function ensures fact-based 

decision-making based on a single set 
of numbers, and tracks the transfor-
mation results to the P&L.

2. Programs

Programs set the strategic direction 
and fuel the achievement of transfor-
mation targets. They are broken down 
into a balanced portfolio of initiatives 
and operational measures. The 
portfolio creates impact along key 
value drivers such as revenue growth, 
operating margins, and capital 

Mission Transformation

By Philipp v. Stietencron, Christian Bast

Unlocking the full potential  
of transformation programs

1 Source: Innosight

Transformation Roundtable

Knowledge Benefit from the  
expertise of our keynote speakers! 
They will share their insights on  
how to drive continuous sustainable  
transformation of business models.

Inspiration Discuss success factors 
of transformation and how companies 
strive to own their future in a time 
of constant change and disruptive 
innovation.

Network Expand your network  
by connecting to executives  
and thought leaders from various 
industries and backgrounds.

When  February 2018

Where  goetzpartners USA Corp 
7 World Trade Center 
New York City, USA

Who  Leading transformation  
experts and executives

Contact 
Philipp v. Stietencron, Partner 
Philipp.Stietencron@goetzpartners.com
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M E M B E R  P R O F I L E

efficiency. Each initiative is typically 
led by a dedicated transformation 
manager who drives the implementa-
tion of defined improvement mea-
sures. Typically, only 70% of mea-
sures are carried through from idea to 
full P&L impact. Thus, the ambition 
level of initiatives needs to be at least 
1.4 times the anticipated impact to 
secure target achievement. The best 
practice is to provide constant 
visibility on progress across the 
measure funnel to enable the identifi-
cation of roadblocks and/or the 
creation of additional measures if 
target achievement is at risk.

3. Performance management

Rigorous performance management is 
essential to tracing the impact of 
transformation initiatives to the 
Corporate P&L. The Color Books® 
methodology, developed by goetzpart-
ners, is a proprietary performance 
management approach that connects 
impact of measures to actual financial 
performance. The approach estab-
lishes a dedicated P&L link process to 
capture more value from planning to 
execution. The envisaged impact of 
transformation initiatives is mapped 
to defined cost centers in relation to 
workforce, materials, and assets. Each 
Color Book® focuses on a single P&L 
cost category and is characterized by 
a set of common elements that drive 
the execution of performance 
improvements across the entire 
company. The content and focus of 

the Color Books® are adjusted based 
on the type of transformation effort 
and client requirements.

4. Behavioral change

Behavioral change has the power to 
engage the entire organization in the 
transformational process from day 
one onwards. It is pivotal that people 
adopt a revised set of behaviors and 
build capabilities to sustain the 
transformation efforts in daily 
processes, competencies, and tools. 
The company not only has to evaluate 
the values and behaviors of current 
leaders and staff, but also change the 
institutional legacy of the past. Since 
behavior is not one-dimensional, but 
rather characterized by a range of 
factors and actions, the ongoing 
re-alignment of current behavior with 
targeted behavior is key to success. 
Clear accountability and incentiviza-
tion for transformation success embed 
a mentality of continuous improve-
ment into the corporate DNA. 
Transformation communities allow 
for the sharing of best practices across 
the whole organization and enable 
the company to work in one direction.

Managing the journey  
with goetzpartners

The first 100 days of transformation 
set the cornerstones for future 
success. Commitment from top 
management and a best-in-class 
transformation structure are vital  
in the first phase to kick off the 

transformation journey. Successful 
transformations start with the 
definition of aggressive short-term 
operational goals to create momen-
tum and fund the program. When 
these goals are combined with 
ambitious mid- to long-term  
objectives underpinned by market  
and competitive realities, a sense of 
urgency and a transformational vision 
are created. This allows companies to 
form a powerful coalition and 
assemble a group of people who  
are empowered to successfully  
plan, launch, execute, and sustain  
the transformation effort.

“Turbulent times  
ahead – the lifespan of 
companies continues to 
shorten and transformation 
has emerged as the  
most important challenge.  
Most companies run 
multiple transformation 
programs, but fail to 
achieve their full potential. 
Transformation success 
significantly depends  
on a comprehensive  
and professionally  
led approach.”

About goetzpartners
goetzpartners is an independent  
advisory firm for all key issues of  
entrepreneurial activity:  
Strategy, M&A and Transformation. 
With more than 350 professionals 
operating out of 14 offices in  
11 countries, we advise clients  
worldwide in all key industries. 
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W H A T ' S  O N  Y O U R  D E S K ?

ABUS Mobile Security
www.abus.com
Advancial Federal Credit Union
www.advancial.org
Affimed GmbH
www.affimed.com
Alliance Pickens South Carolina 
USA
www.alliancepickens.com
American Lamprecht Transport
www. lamprechtusa.com
Barbara Windisch Consulting
www.barbara-windisch.at/1-1-Barbara-
Windisch.html
Bender, Inc.
www.bender-us.com
BDO USA, LLP
www.bdo.com
BG3000 Service GmbH
www.bg3000.de
Boyden
www.boyden.com
Bridgestreet Global Hospitality
www.bridgestreet.com
Cara Stone LLP
www.carastone.com
C.H. Robinson
www.chrobinson.com
CompuGroup Medical US
www.cgmus.com
Coroplast Harness Technology 
Corporation
www.coroplast.cn
Crane USA
crane-usa.com
Cumming-Forsyth County  
Chamber of Commerce
www.cummingforsythchamber.org
DHJJ Certified Public Accountants 
and Business Advisors
www.dhjj.com
Dietrich Borggreve Zwieback  
& Keksfabrik KG
www.borggreve-kekse.de
DRAHTWERK ELISENTAL  
W. Erdmann GmbH & Co
www.elisental.de
ESTENSIS GmbH
www.estensis.com
FCA Group LLC  
(Fiat Crystler Automobiles)
www.fcanorthamerica.com

Fracht FWO Inc.
www.fracht.com
GEBHARDT Logistic Solutions Inc.
www.gebhardt-inc.com
Gleeds USA
us.gleeds.com
Growth Law
www.growthlaw.com
Hermetic Pumps Inc.
www.hermeticpumps.com
Hoffmann Consulting
wajhoffmann@gmail.com
HONGi
www.hongi.com
Hull Speed Associates, Inc.
hullspeedassociates.com
IMAT Automotive  
Technology Services
www.imat-uve.com
Imprintec –  
Material Testing Solutions
www.imprintec.de
INDEED Innovation Inc.
www.indeed-innovation.com
INFORM Software Corporation
www.inform-software.com
JAS Worldwide
www.jas.com
JENETRIC Inc.
www.jenetric.com
Jobachem LP
www.jobachem.com
K&L Gates LLP
www.klgates.com
Kalms Consulting US, Corp.
www.kalmsconsult.com
kautionsfrei.de
www.kautionsfrei.de
Klett USA, Inc.
www.klett-usa.com
Konato GmbH
www.konato-germany.com
Kroll Internationale Spedition
www.kroll-international.de
Lazare Potter Giacovas  
& Moyle LLP
www.lpgmlaw.com
Linde + Wiemann US Inc.
www.linde-wiemann.com

LM Restaurant Group
lmrestaurant.com
Macgregor Associates Architects
www.macgregorassoc.com
Mann Enterprises Inc.
mann-immobilien.com
Maximilian Wolf
Mazars USA LLP
mazarsusa.com
MEDDDBASE Inc.
www.medddbase.com
meteocontrol North America
us.meteocontrol.com
Mid-America Overseas, Inc.
www.maoinc.com
MK Consulting
www.mk-consultinggroup.com
Musent, LLC
NERAK Systems, Inc.
www.nerak-systems.com
Nine Elms Development LLC
www.9elmsed.com
North Carolina  
Department of Commerce
www.nccommerce.com
Northwestern Mutual –  
Karl Moosburger
www.karlmoosburger.nm.com
OCG Logistics
www.getshippingquote.com
Paychex Inc.
www.paychex.com
ROCK-IT CARGO USA, LLC
www.rockitcargo.com
Rockford Area Economic 
Development Council
rockfordil.com
Salzgitter Mannesmann 
International (USA) Inc. –  
Chicago Division
www.salzgitter-usa.com
SamiChakra LLC
www.samichakra.com
Scedule UG
www.scedule.com
Schmalz Inc.
www.schmalz.com
South Carolina  
Manufacturers Alliance
www.myscma.com

SynerTrade Inc.
www.synertrade.com
T.H. Bender & Partners, Inc.
www.thbender.com
Talaera LLC
www.talaera.com
The Alliance Labs
www.thealliancelabs.com
The Culture Mastery
www.theculturemastery.com
topbonus Ltd.
www.topbonus.airberlin.com
Transcend Unlimited LLC
Transwestern
www.transwestern.com
Travelex International
www.travelex.com
TÜV Rheinland of North America, 
Inc.
www.tuv.com
ULT LLC
ultservices.com
University of Freiburg –  
Liaison Office North America
www.uni-freiburg.de
UPS Supply Chain Solutions
www.ups-scs.com
Urban Interactive Studio LLC
www.urbaninteractivestudio.com
Urban Thier & Federer, P.A.
www.urbanthier.com
Vahle, Inc.
www.vahleinc.com

Venneos GmbH
www.venneos.com

Vista Equity Partners
www.vistaequitypartners.com

WABCO
www.wabco-auto.com

Wagner Systems Inc.
www.wagner-group.com

Warner, Norcross & Judd, LLP
www.wnj.com

WS Thermal Process Technology, 
Inc.
www.flox.com

WTS LLC
www.wtsus.com

X-Ray Lab Michigan
www.xray-lab.com

What do you like about your job?
RGIT sits at the intersection of 
economic policy, the political process 
and business-government relations.  
As the Communications and Outreach 
Manager, I really enjoy the diversity 
of my job as no two days are the 
same. Living and working in Wash-
ington DC, I am at the heart of politics 
and media. You always stay in the 
know and meet interesting people at 
any given moment. I also enjoy 
interacting and working with col-
leagues on all different levels and 
across all functional areas at the 
GACC’s and both of our organizations 
at the DIHK and BDI in Berlin. The 
cross-cultural ties I can maintain 
through my job are a great bonus.

What is your role?
I am responsible for Communication & 
PR related tasks. This can vary from 
coordinating media inquiries, website 
content management, to creating 
marketing material and translations. 
In addition to that I also oversee 
RGIT’s internship program.

Any interesting upcoming projects?
Yes, my main upcoming project is 
our Website Relaunch in the fall. I 
am really excited about the update 
and look forward to working with 
the new design.

Welcome, New Members!

Adiam Baire
Communications and Outreach 
Manager, RGIT

From: Langen, Hessen, 
outside of Frankfurt am Main

Interests: Arts events, concerts, 
travelling, photography, discovering 
new restaurants in town

Past career: Director for Marketing 
and Sales for a Real Estate  
Development company

Contact: Tel: (202) 659-6828 
>> abaire@rgit-usa.com 
>> www.rgit-usa.com 
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WWW.EMOTRANS.COM

50 YEARS
1 MISSION
CUSTOMER SATISFACTION
Providing excellent global logistics services:

250+ Network Locations in 120 Countries
Air & Ocean Freight
Import & Export
Logistics
Door to Door
HazMat
Perishable
Time Sensitive

http://www.emotrans.com


Held by GACC South
Houston, TX
www.gaccsouth.com

August 29
HR Roundtable

August 10
CFO Circle

September 19
Off the Clock  
with Kuehe + Nagel

September 18
AmSkils- A New Approach 
to Workforce Education

Held by GACC South
Tampa, FL
www.gaccsouth.com

September 7
Factory Tour at Daimler 
Trucks NA

Held by GACC South
Cleveland
www.gaccsouth.com

Held by GACC South
Charlotte, NC
www.gaccsouth.com

August 26
Bierfest

Held by GACC South
Atlanta, GA
www.gaccsouth.com

Held by GACC South
Charleston, SC
www.gaccsouth.com

August 3
Global Carolina 
Connections

Held by GACC South
Charlotte, NC
www.gaccsouth.com

Event Calendar 
Q3 2017

August 10
Ponce City Market Tour

August 16
Meet & Greet  
with Robby Clemens

August 17
3rd Annual Biergarten

August 24
HR Roundtable

August 29
Women's Series:  
Self Defense

August 29
Thyssen Krupp Business 
Seminar

August 30
New Member Reception SC

August 31
German-American 
Business Stammtisch

September 6
Business Luncheon Series

September 7
German-American 
Business Stammtisch 
powered by Kuehne + 
Nagel

September 8
Golf Tournament- GACF

September 9
GACC Soccer Social

September 11-13
Skills Conference

September 13
German American 
Advanced Energy 
Symposium

September 14
STEP NYC Pitch Night

September 15
New Member  
Reception NC

September 21
GACC South Oktoberfest

September 21
Business Seminar with 
Christmann Legal

September 21
Captivate

August 2
German-American 
Business Stammtisch

August 3
German American Business 
Dialogue with Womble 
Carlyle Sandbridge & Rice

Held by GACC South
Houston, TX
www.gaccsouth.com

Held by GACC South
Houston, TX
www.gaccsouth.com

Held by GACC NY
New York, NY
www.gaccny.com

Held by GACC South
Houston, TX
www.gaccsouth.com

Held by GACC Midwest
Bridgeview, IL
www.gaccmidwest.org

Held by GACC Midwest
Schaumburg, IL
www.gaccmidwest.org

Held by GACC South
Atlanta, GA
www.gaccsouth.com

Held by GACC Midwest 
Colorado Chapter
Golden, CO
www.gaccmidwest.org

Held by GACC NY
New York, NY
www.gaccny.com

Held by GACC South
GA
www.gaccsouth.com

Held by GACC South
Charlotte, NC
www.gaccsouth.com

Held by GACC South
Atlanta, GA
www.gaccsouth.com

Held by GACC Midwest
Chicago Suburbs, IL
www.gaccmidwest.org

Held by GACC South
St. Petersburg, FL
www.gaccsouth.com

Held by GACC South
Atlanta, GA
www.gaccsouth.com

Held by GACC South
Atlanta, GA
www.gaccsouth.com

Held by GACC NY
Philadelphia, PA
www.gaccny.com

Held by GACC South
Atlanta, GA
www.gaccsouth.com

Held by GACC South
Charlotte, NC
www.gaccsouth.com

Held by GACC South
Greenville, SC
www.gaccsouth.com

Held by GACC South
Greer, SC
www.gaccsouth.com
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October 12
CFO Circle

October 13
Digitalization Forum

Held by GACC Midwest
Chicago, IL
www.gaccmidwest.org

September 28
GACC Oktoberfest

October 12
Charleston Port Tour

Held by GACC South
Charleston, SC
www.gaccsouth.com

Held by GACC NY
Philadelphia, PA
www.gaccny.com

Held by GACC NY
Philadelphia, PA
www.gaccny.com

September 26
International Chambers 
Cybersecurity luncheon 

September 25
ACG Speaker Series with 
Dr. Benz, Trumpf

September 27
EACC Boat Cruise 
Networking Event

October 4
Business Luncheon Series

October 5
Off the Clock with Bank of 
America

October 6
Harlad Schmidt  
kommt nach Atlanta!

October 13
GACC Awards Gala

October 15-20
Delegation to Brazil

September 25
2nd Annual Golf 
Tournament

September 26
Automotive Supplier 
Conference & Delegation 
- Focus on Lightweighting

September 27
International Forum for 
German and Spanish in the 
Professions at Clemson 
University

Held by GACC NY
New York, NY
www.gaccny.com

Held by GACC West
San Francisco, CA
www.gaccwest.com

Held by GACC Midwest 
Minnesota
St. Paul, MN
www.gaccmidwest.org

Held by GACC Midwest
Schaumburg, IL
www.gaccmidwest.org

Held by GACC South
Atlanta, GA
www.gaccsouth.com

Held by GACC Midwest
Detroit, MI
www.gaccmidwest.org

Held by GACC Midwest
Chicago, IL
www.gaccmidwest.org

Held by GACC South
Clemson, SC
www.gaccsouth.com

Held by GACC South
Atlanta, GA
www.gaccsouth.com

Held by GACC South
Sao Paulo, Brazil
www.gaccsouth.com

Held by GACC Midwest
Chicago Suburbs, IL
www.gaccmidwest.org

October 18-19
California-Germany 
Bilateral Energy 
Conference 2017

October 19
Off the Clock with  
Simon Kucher & Partners

Held by GACC South
Atlanta, GA
www.gaccsouth.com

October 16
Transatlantic Cluster 
Delegation Trip on Health 
Care & Medical Technology

Held by GACC Midwest
Germany
www.gaccmidwest.org

October 19
Young Professional 
Workshop

October 23-26
Energy Effinciency 
Innovation Seminars on 
Smart Buildings

Held by GACC NY
New York, NY
www.gaccny.com

Held by GACC Midwest
Midwest
www.gaccmidwest.org

Held by GACC West
Sacramento, CA
www.gaccwest.com

November 6
Study Trip to Germany on 
the Future of Smart 
Farming Technologies

November 6-11
Innovation Seminars

Held by GACC West
California
www.gaccwest.com

November 4
Ich bin Expat Fair

Held by GACC NY
New York, NY
www.gaccny.com

November 8
EACC Finance Forum

November 9
Roast Goose Dinner

Held by GACC NY
New York, NY
www.gaccny.com

Held by GACC NY
New York, NY
www.gaccny.com

Held by GACC Midwest
Germany
www.gaccmidwest.org

November 13
Women in Business Panel 
Discussion

November 16
East Coast Industry Forum

Held by GACC NY
Philadelphia
www.gaccny.com

November 11
22nd Annual GACC South 
Gala

Held by GACC South
Atlanta, GA
www.gaccsouth.com

November 16
Twas the Night Before 
Christkindlmarket

November 17
Christkindlmarket

Held by GACC Midwest
Chicago, IL
www.gaccmidwest.org

Held by GACC Midwest
Chicago, IL
www.gaccmidwest.org

Held by GACC NY
New York, NY
www.gaccny.com
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24th Floor, New York, NY 10005.
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bearing sufficient postage. Editor reserves the right 
to edit letters to be reprinted. Editor and publisher 
cannot accept any liability for the accuracy or 
completeness of any material published. Contributed 
articles do not necessarily reflect the Chamber’s 
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Atlanta
German American Chamber  
of Commerce of the Southern  
U.S., Inc.
1170 Howell Mill Road, Suite 300
Atlanta, GA 30318
T 404-586-6800 F 404-586-6820
info@gaccsouth.com 
www.gaccsouth.com

New York
German American Chamber  
of Commerce, Inc. 
80 Pine Street, 24th Floor
New York, NY 10005
T 212-974-8830 F 212-974-8867
info@gaccny.com 
www.gaccny.com

Chicago
German American Chamber  
of Commerce of the Midwest, Inc.
321 North Clark, Suite 1425  
Chicago, IL 60654
T 312-644-2662 F 312-644-0738
info@gaccmidwest.org 
www.gaccmidwest.org

Philadelphia
German American Chamber  
of Commerce, Inc.
200 South Broad Street, Suite 910 
Philadelphia, PA 19102
T 215-501-7102 F 215-968-0973
info@gaccphiladelphia.com
www.gaccphiladelphia.com

Detroit
German American Chamber  
of Commerce of the Midwest, Inc.
One Woodward Avenue, Suite 1900 
PO Box 33840 
Detroit, MI 48232 
T 313-596-0399
info@gaccmidwest.org 
www.gaccmidwest.org

San Francisco
German American Chamber  
of Commerce, Inc. Office  
for the Western United States
101 Montgomery Street 
Suite 2050 
San Francisco, CA 94104
T 415-248-1240 F 415-627-9169
info@gaccwest.com
www.gaccwest.com

Houston
German American Chamber  
of Commerce of the Southern  
U.S., Inc. 
Houston Office
1900 West Loop South, Suite 1550
Houston, TX 77027
T 832-384-1200 F 713-715-6599
info@gacctexas.com 
www.gacctexas.com

Washington, DC 
Representative of German  
Industry and Trade
1130 Connecticut Ave NW, Suite 1200
Washington, DC 20036
T 202-659-4777 F 202-659-4779
info@rgit-usa.com 
www.rgit-usa.com

Design and Production
Thinkersdesign
328 Commerce Street 
Hawthorne, NY 10532
T 914-741-0445 F 206-203-3640
ideas@thinkersdesign.com
www.thinkersdesign.com

GAT Editorial Team
James Freeman GACC NY  
Editor & Advertisement 
T 212-974-8855 F 212-974-8867  
jfreeman@gaccny.com

Matthew Allen GACC NY  
mallen@gaccny.com

Stefanie Jehlitschka GACC South  
pr@gaccsouth.com

Simone Friese GACC West 
sfriese@gaccwest.com

Lydia Sarson GACC NY  
Philadelphia Branch  
lsarson@gaccphiladelphia.com

Jasmin Welter GACC Midwest 
welter@gaccmidwest.org

Franziska Weyer GACC Midwest 
weyer@gaccmidwest.org
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www.commerzbank.com/worldwide

At your side
worldwide.
Leverage our worldwide presence to increase 
your corporate success.

The magazine’s readership selected a list of nominees, which were judged by financial experts and editors, who honored Commerzbank for its market 
position, innovation and international expertise. World Finance, 07/08 2016 issue

http://commerzbank.com/worldwide


Limited time offers; subject to change. Credit approval, deposit, and $25 SIM starter kit may be required. Capable device required for some features. U.S. roaming and on-network data allotments differ: includes 200MB 
roaming. Unlimited talk & text features for direct communications between 2 people; others (e.g., conference & chat lines, etc.) may cost extra. Video streams at up to 1.5Mbps unless you have an HD Day Pass. Optimization 
may affect speed of video downloads; does not apply to video uploads. For best performance, leave any video streaming applications at their default automatic resolution setting. Simple Global: Usage may be taxed in some 
countries. Calls from Simple Global countries over Wi-Fi are $.20/min. (no charge for Wi-Fi calls to US, Mexico and Canada). Standard speeds approx. 128Kbps. Coverage not available in some areas. Network Management: 
Service may be slowed, suspended, terminated, or restricted  for misuse, abnormal use, interference with our network or ability to provide quality service to other users, or significant roaming. On all T-Mobile plans, during 
congestion the top 3% of data users (>32GB/mo.) may notice reduced speeds until next bill cycle due to data prioritization. On-device usage is prioritized over tethering usage, which may result in higher speeds for data used 
on device. See T-Mobile.com/OpenInternet for details. See Terms and Conditions (including arbitration provision) at www.T-Mobile.com for additional information. T-Mobile and the magenta color are registered trademarks 
of Deutsche Telekom AG. ©2017 T-Mobile USA, Inc.

Video typically streams at 480p. On all T-Mobile plans, if congested, top 3% of data users (>32GB/mo.) may notice reduced speeds until next bill cycle due to prioritization.

TAKE YOUR BUSINESS

AROUND THE WORLD
WITH NO EXTRA DATA CHARGES

Get unlimited data & text in 140+ countries  
and destinations at no extra charge.

No advance planning and no overages. Just land, turn on your phone, and go. 

Call or come in to speak with a T-Mobile Business specialist. 
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